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Through six previous editions, Airline Marketing and Management has
established itself as the leading textbook for students of marketing and its
application to today's airline industry, as well as a reference work for those with a
professional interest in the area. Carefully revised, the seventh edition of this
internationally successful book examines an exceptionally turbulent period for
the industry. It features new material on: *Changes in customer needs,
particularly regarding more business travellers choosing - or being forced - to
travel economy, and analysis of the bankruptcy of 'All Business Class' airlines. *
An explanation of the US/EU 'Open Skies' agreement and analysis of its impact.
*The increase in alliance activity and completion of several recent mergers, and
the marketing advantages and disadvantages that have resulted. * Product
adjustments that airlines must make to adapt to changes in the marketing
environment, such as schedule re-adjustments and the reconfiguration of aircraft
cabins. *Changes in pricing philosophies, with, for example, airlines moving to
'A La Carte' pricing, whereby baggage, catering and priority boarding are paid
for as extras. *Airline websites and their role as both a selling and distributing
tool. *The future of airline marketing. A review of the structure of the air
transport market and the marketing environment is followed by detailed chapters
examining business and marketing strategies, product design and management,
pricing and revenue management, current and future distribution channels, and
selling, advertising and promotional policies. The reader will benefit from greater
understanding of both marketing and airline industry jargon and from knowledge
obtained regarding the extraordinary strategic challenges now facing aviation.
Written in a straightforward, easy-to-read style and combining up-to-date and
relevant examples drawn from the worldwide aviation industry, this new edition
will further enhance the book's reputation for providing the ideal introduction to
the subject.
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Through six previous editions, Airline Marketing and Management has established itself as the leading
textbook for students of marketing and its application to today's airline industry, as well as a reference work
for those with a professional interest in the area. Carefully revised, the seventh edition of this internationally
successful book examines an exceptionally turbulent period for the industry. It features new material on:
*Changes in customer needs, particularly regarding more business travellers choosing - or being forced - to
travel economy, and analysis of the bankruptcy of 'All Business Class' airlines. * An explanation of the
US/EU 'Open Skies' agreement and analysis of its impact. *The increase in alliance activity and completion
of several recent mergers, and the marketing advantages and disadvantages that have resulted. * Product
adjustments that airlines must make to adapt to changes in the marketing environment, such as schedule re-
adjustments and the reconfiguration of aircraft cabins. *Changes in pricing philosophies, with, for example,
airlines moving to 'A La Carte' pricing, whereby baggage, catering and priority boarding are paid for as
extras. *Airline websites and their role as both a selling and distributing tool. *The future of airline
marketing. A review of the structure of the air transport market and the marketing environment is followed
by detailed chapters examining business and marketing strategies, product design and management, pricing
and revenue management, current and future distribution channels, and selling, advertising and promotional
policies. The reader will benefit from greater understanding of both marketing and airline industry jargon
and from knowledge obtained regarding the extraordinary strategic challenges now facing aviation. Written
in a straightforward, easy-to-read style and combining up-to-date and relevant examples drawn from the
worldwide aviation industry, this new edition will further enhance the book's reputation for providing the
ideal introduction to the subject.
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Editorial Review

Review
'Overall, with the textual changes made and topics added, Shaw has ensured the latest edition of his book
remains one of the leading textbooks on airline management and product planning.' --Aerlines, e-zine issue
53

About the Author
Stephen Shaw is Managing Director of SSA Ltd, UK, a firm specialising in providing courses in marketing
and economics to airlines and aerospace firms, located at Chinnor, Oxford, England.

Users Review

From reader reviews:

Dominick Carter:

Book is actually written, printed, or illustrated for everything. You can understand everything you want by a
e-book. Book has a different type. We all know that that book is important factor to bring us around the
world. Adjacent to that you can your reading talent was fluently. A publication Airline Marketing and
Management will make you to be smarter. You can feel much more confidence if you can know about
everything. But some of you think this open or reading a book make you bored. It's not make you fun. Why
they could be thought like that? Have you in search of best book or suited book with you?

David Lacey:

What do you ponder on book? It is just for students because they're still students or that for all people in the
world, exactly what the best subject for that? Only you can be answered for that question above. Every
person has different personality and hobby per other. Don't to be forced someone or something that they
don't desire do that. You must know how great in addition to important the book Airline Marketing and
Management. All type of book are you able to see on many options. You can look for the internet methods or
other social media.

Glen Hoffman:

Information is provisions for people to get better life, information today can get by anyone with everywhere.
The information can be a expertise or any news even an issue. What people must be consider any time those
information which is in the former life are hard to be find than now could be taking seriously which one is
suitable to believe or which one the actual resource are convinced. If you get the unstable resource then you
understand it as your main information you will have huge disadvantage for you. All those possibilities will
not happen within you if you take Airline Marketing and Management as the daily resource information.



Debra Davin:

People live in this new time of lifestyle always attempt to and must have the extra time or they will get lot of
stress from both way of life and work. So , when we ask do people have free time, we will say absolutely of
course. People is human not really a robot. Then we inquire again, what kind of activity are you experiencing
when the spare time coming to you actually of course your answer will certainly unlimited right. Then ever
try this one, reading guides. It can be your alternative with spending your spare time, typically the book you
have read will be Airline Marketing and Management.
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