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The business of culture is the business of designing, producing, distributing, and
marketing cultural products. Even though it gives employment to millions, and is
the main business of many large and small organizations, it is an area that is
rarely studied from a strategic management perspective. This book addresses this
void by examining a wide range of cultural industries--motion pictures,
television, music, radio, and videogames--from such a perspective. The articles
included in this book will be helpful to individuals who seek a better
understanding of organizations and strategies in the entertainment and media
sector. But it should also provide valuable insights to managers and entrepreneurs
who operate in environments that share the creative uncertainty and performance
ambiguity that characterize most cultural industries.
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The business of culture is the business of designing, producing, distributing, and marketing cultural products.
Even though it gives employment to millions, and is the main business of many large and small
organizations, it is an area that is rarely studied from a strategic management perspective. This book
addresses this void by examining a wide range of cultural industries--motion pictures, television, music,
radio, and videogames--from such a perspective. The articles included in this book will be helpful to
individuals who seek a better understanding of organizations and strategies in the entertainment and media
sector. But it should also provide valuable insights to managers and entrepreneurs who operate in
environments that share the creative uncertainty and performance ambiguity that characterize most cultural
industries.
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Editorial Review

Review

The 'Business of Culture', Lampel, Shamsie, and Lant's new edited volume...is worth readers' attention for a
variety of reasons. The editors have combined their deep domain knowledge of specific cultural industries
and their scholarly backgrounds in organization theory and strategic management....cut a fresh angle that
focuses on the strategic management of cultural industries....The book brings us closer to understanding the
businesses of the future.
—Administrative Science Quarterly

This is a collection of article of some of the best, as well as the most current, research on the management of
cultural industries.
—APADE

About the Author
JOSEPH LAMPEL is a professor of strategy at Cass Business School, City University London.

Users Review

From reader reviews:

Lanita Hill:

Throughout other case, little men and women like to read book The Business of Culture: Strategic
Perspectives on Entertainment and Media (Organization and Management Series). You can choose the best
book if you want reading a book. As long as we know about how is important the book The Business of
Culture: Strategic Perspectives on Entertainment and Media (Organization and Management Series). You
can add information and of course you can around the world by way of a book. Absolutely right, simply
because from book you can realize everything! From your country until eventually foreign or abroad you
may be known. About simple thing until wonderful thing you may know that. In this era, we can easily open
a book or searching by internet system. It is called e-book. You can utilize it when you feel uninterested to
go to the library. Let's study.

Dana Register:

What do you concentrate on book? It is just for students since they're still students or the idea for all people
in the world, the particular best subject for that? Just simply you can be answered for that issue above. Every
person has different personality and hobby for every other. Don't to be pressured someone or something that
they don't desire do that. You must know how great along with important the book The Business of Culture:
Strategic Perspectives on Entertainment and Media (Organization and Management Series). All type of book
is it possible to see on many options. You can look for the internet options or other social media.



Juanita Stoneman:

What do you in relation to book? It is not important together with you? Or just adding material when you
want something to explain what the ones you have problem? How about your extra time? Or are you busy
man? If you don't have spare time to accomplish others business, it is give you a sense of feeling bored
faster. And you have spare time? What did you do? Everyone has many questions above. They have to
answer that question because just their can do in which. It said that about publication. Book is familiar on
every person. Yes, it is right. Because start from on pre-school until university need this kind of The
Business of Culture: Strategic Perspectives on Entertainment and Media (Organization and Management
Series) to read.

Tammie Jackson:

Do you like reading a reserve? Confuse to looking for your preferred book? Or your book ended up being
rare? Why so many problem for the book? But just about any people feel that they enjoy to get reading.
Some people likes examining, not only science book but in addition novel and The Business of Culture:
Strategic Perspectives on Entertainment and Media (Organization and Management Series) as well as others
sources were given expertise for you. After you know how the good a book, you feel wish to read more and
more. Science guide was created for teacher or even students especially. Those books are helping them to
bring their knowledge. In different case, beside science book, any other book likes The Business of Culture:
Strategic Perspectives on Entertainment and Media (Organization and Management Series) to make your
spare time more colorful. Many types of book like this one.
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