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To what extent do moviemakers, television and radio producers, advertising
executives, and marketers merely reflect trends, beliefs, and desires that already
exist in our culture, and to what extent do they consciously shape our culture to
their own ends? In-depth interviews with ten executives from the "culture
industry" and five scholarly analyses examine that question, and address the
issues of power and authority, meaning and identity, that arise when cultural
producers define and react to audiences.

In their own words, leaders from companies like Twentieth-Century Fox,
National Public Radio, and Warner Bros. Television describe their perception of
the sometimes paradoxical relationship between culture and what influences it.
For example, while the former president of Coca-Cola North America claims the
company has never tried to create a trend, he notes that "we market in more
countries than belong to the United Nations [a product that] has insinuated itself
into the lives of the people to a point where it has become-you know, it's there."
These reflections by key players provide an unprecedented view, as editor
Richard Ohmann writes, "into the ways cultural producers imagine or know
markets and how such knowledge figures in their decisions about what events,
experiences, and products to make."
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To what extent do moviemakers, television and radio producers, advertising executives, and marketers
merely reflect trends, beliefs, and desires that already exist in our culture, and to what extent do they
consciously shape our culture to their own ends? In-depth interviews with ten executives from the "culture
industry" and five scholarly analyses examine that question, and address the issues of power and authority,
meaning and identity, that arise when cultural producers define and react to audiences.

In their own words, leaders from companies like Twentieth-Century Fox, National Public Radio, and Warner
Bros. Television describe their perception of the sometimes paradoxical relationship between culture and
what influences it. For example, while the former president of Coca-Cola North America claims the
company has never tried to create a trend, he notes that "we market in more countries than belong to the
United Nations [a product that] has insinuated itself into the lives of the people to a point where it has
become-you know, it's there." These reflections by key players provide an unprecedented view, as editor
Richard Ohmann writes, "into the ways cultural producers imagine or know markets and how such
knowledge figures in their decisions about what events, experiences, and products to make."
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Editorial Review

Review
“Making and Selling Culture provides a rare and fascinating look at the connections between intellectuals
who write about industrial culture and the people at corporations that make it. Both accessible and
sophisticated, this collection shows how important it is for cultural theorists to look seriously at the kind of
thinking that goes on in modern media institutions.” (Lynn Spigel, University of Southern California)

From the Publisher
6 x 9 trim. LC 96-22546

From the Back Cover
'Making and Selling Culture provides a rare and fascinating look at the connections between intellectuals
who write about industrial culture and the people at corporations that make it. Both accessible and
sophisticated, this collection shows how important it is for cultural theorist to look seriously at the kind of
thinking that goes on in modern media institutions.' - Lynn Spigel, University of Southern California

Users Review

From reader reviews:

Robert Crumrine:

The experience that you get from Making and Selling Culture may be the more deep you rooting the
information that hide inside the words the more you get serious about reading it. It does not mean that this
book is hard to comprehend but Making and Selling Culture giving you buzz feeling of reading. The writer
conveys their point in certain way that can be understood by means of anyone who read it because the author
of this reserve is well-known enough. This specific book also makes your own personal vocabulary increase
well. Making it easy to understand then can go to you, both in printed or e-book style are available. We
recommend you for having this Making and Selling Culture instantly.

Ray Davis:

Information is provisions for those to get better life, information nowadays can get by anyone at everywhere.
The information can be a knowledge or any news even restricted. What people must be consider when those
information which is inside the former life are challenging to be find than now is taking seriously which one
is appropriate to believe or which one the particular resource are convinced. If you have the unstable
resource then you buy it as your main information we will see huge disadvantage for you. All those
possibilities will not happen with you if you take Making and Selling Culture as the daily resource
information.

David Browning:

Reading can called brain hangout, why? Because if you are reading a book particularly book entitled Making



and Selling Culture your head will drift away trough every dimension, wandering in every single aspect that
maybe mysterious for but surely can become your mind friends. Imaging each word written in a publication
then become one application form conclusion and explanation that will maybe you never get ahead of. The
Making and Selling Culture giving you one more experience more than blown away your mind but also
giving you useful info for your better life in this particular era. So now let us teach you the relaxing pattern
here is your body and mind is going to be pleased when you are finished examining it, like winning an
activity. Do you want to try this extraordinary spending spare time activity?

Sheri Reagan:

Are you kind of occupied person, only have 10 or maybe 15 minute in your moment to upgrading your mind
ability or thinking skill possibly analytical thinking? Then you are receiving problem with the book in
comparison with can satisfy your short time to read it because all of this time you only find book that need
more time to be go through. Making and Selling Culture can be your answer mainly because it can be read
by you actually who have those short spare time problems.
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